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About me
Multidisciplinary Brand & Product Designer specializing in UI/UX, brand 
identity, editorial, and visual communication design creating intuitive digital 
products, strong brand identities, and clear communication materials that 
help organizations meet their goals.



I have experience creating prototypes for mobile and web apps, corporate 
reports, brochures, event branding, and marketing campaigns across fintech, 
corporate, government, and nonprofit sectors. I bring strategic thinking, 
creativity, and attention to detail to every project, and I deliver high-quality 
work on time.

WORK

EXPERIENCE

Eukapay2024-2025
Toronto, Canada

HAREEMISTANBUL2022-2026
Istanbul, Turkiye

American Spaces2023-2026
Northern Nigeria

The Service Vault2022-2026
Abuja, Nigeria

UI/UX & Graphics Designer

Product Designer

Graphics Design & Print

Senior UI/UX & Visual Designer

CREATIVE

SKILLS

Graphics Design 8

UI/UX Design 8

Branding & Identity Design 7

Social Media Design 8

Content Creation 6

Document Creation 9

CREATIVE

TOOLS

RANDOM FACT HOBBIES & INTERESTS

Music is part of my 
design process

I collect design 
inspiration everywhere

3x Staff of the month

on a 4-month job
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01. UI.UX Figma files are available on request

UI.UX
Speedax
Redesigned the UI flow for Speedax 

fintech application by improving 

information hierarchy, simplifying 

transaction flows, establishing a 

consistent design system, and applying 

recognised UI/UX principles to create a 

more intuitive and trustworthy mobile 

banking experience.



Speedax is a mobile fintech platform 

addressing common payment and 

withdrawal challenges in Africa. The 

app combines bill payments, data and 

airtime purchases, airtime-to-cash 

conversion, and other essential financial 

services into a single, user-friendly 

experience designed for speed, 

convenience, and accessibility.

Homepage

Current Design

Bright blue balance card 
competed with the orange 
promotional banner for 
attention.


Primary financial actions (Add 
Money, Send Money) blended 
into the balance card.


Recent transactions appeared 
disconnected from the primary 
user journey.


 Heavy use of saturated colours 
created visual competition.

My Design Decision

I redesigned the home screen around a clear visual 
hierarchy, ensuring users first see their account 
overview before secondary promotional content.


Changes included:


 Introduced a cleaner balance card with 
improved spacing.


Simplified quick actions using outlined action 
buttons.


 Reduced colour competition by limiting accent 
colours and sticking to the brand colours.


 Replaced colourful service icons with 
monochrome icons for better consistency.


 Improved transaction list readability.


Created better separation between 
promotional content and banking functions.

UX Principles Applied


 Visual Hierarchy

 Gestalt Principle (Proximity)

 Aesthetic–Usability Effect


Impact


Users can immediately identify their balance, primary 
actions, and transaction history without competing 
visual distractions.

Send Money

Current Design

Minimal context .

 Weak hierarchy.

 Balance shown separately.

 Inputs lacked clear grouping.

My Design Decision

I redesigned the transfer experience around the user's 
mental model.


Changes:


 Added balance card.

 Added transaction history shortcut.

 Improved spacing.

 Clearer field labels.

 Larger primary CTA.


UX Principles


 Hick's Law

 Recognition over Recall

 Progressive Disclosure


Impact


Users can complete transfers with less uncertainty.

Airtime & Data Purchase

Current Design

S everal controls competed for 
attention simultaneously.

Network selection, preset 
amounts and input fields lacked 
hierarchy.

My Design Decision

I organised the purchase journey into logical steps.


 Balance

 Airtime/Data

 Network

 Phone number

 Amount

 Confirmation


I also:


 Redesigned provider cards.

 Improved amount selection.

 Highlighted selected values.

 Improved validation.

 Added maximum amount guidance.


UX Principles


 Progressive Disclosure

 Fitts's Law

 Visual Hierarchy


Impact


The purchase flow becomes easier to follow and 
reduces input mistakes.

Transaction Status

Current Design

The original transaction flow 
ended with minimal feedback 
after completion, providing 
limited reassurance or 
actionable information. Users 
had no dedicated view to verify 
transaction details, save proof 
of payment, or understand 
different transaction outcomes.

My Design Decision

I designed a dedicated confirmation experience.


Features added:


 Success illustration.

 Transaction summary.

 Receipt download.

 Share receipt.

 Transaction status.

 Session ID.

 Transaction ID.

 Date.

 Beneficiary.


UX Principles


 Visibility of System Status

 User Control

 Feedback

 Trust Design


Impact


The completion screen provides reassurance, 
improves transparency, and allows users to save or 
share transaction records.

02. Brand Identity Design files are available on request

Brand Identity
Ba2 Homes
Ba2 Homes is a short-let hospitality 

brand focused on delivering 

exceptional temporary living 

experiences. The visual identity was 

designed to capture the essence of 

comfort, elegance, and home-away-

from-home convenience, helping the 

brand stand out in the competitive 

accommodation market.


The name was coined from the owner’s 

name “Batur” and the logo had to look 

modern based on “modern living” it 

covered all the guide lines for public 

materials like website, logo signage, 

billboards, flyers, stationeries, etc.

Brand Identity
PMI.SGDL
This project focused on creating a 

structured co-branding system for SGD 

LNG's implementation of the 

Presidential Metering Initiative.


I developed the visual framework 

governing how both brands coexist, 

including logo positioning, clear-space 

requirements, size relationships, and 

application guidelines. The identity 

system ensured brand consistency, 

strengthened recognition, and 

maintained visual harmony across 

digital and print communications.

03. Event & Environmental Branding

Corporate Branding
SMDF 
Emerge 
Launching
For this project, I was brought in just 

three days before the event to create a 

comprehensive branding system for an 

SMDF-hosted event. Working within a 

highly compressed timeline, I designed 

and coordinated all visual touchpoints, 

including stage graphics, red carpet 

elements, event stationery, signage, 

and branded materials. The challenge 

was to maintain design quality and 

consistency while meeting a critical 

deadline, resulting in a polished and 

impactful event experience delivered on 

schedule.

04. Document Creation Design files are available on request

NITDA - SRAP
National Information Technology 
Development Agency

Strategic Road Map and Action Plan (SRAP 2.0)

Overview


Designed the Strategic Roadmap and Action 

Plan (SRAP 2.0) for the National Information 

Technology Development Agency (NITDA). 

Working within a tight deadline, I transformed 

a content-heavy government strategy 

document into a modern, engaging, and 

highly readable publication that effectively 

communicates complex information.


The Challenge


Government reports often contain dense 

technical content that can be difficult to 

navigate. The objective was to create a 

publication that was visually engaging, easy 

to read, and aligned with NITDA's corporate 

identity while meeting a compressed delivery 

timeline.


Design Approach


I developed a clean editorial system built on 

clear typography, structured layouts, 

consistent spacing, and purposeful use of 

white space. Every element was designed to 

improve readability, guide the reader, and 

maintain consistency throughout the 

publication.


Design Decisions


Information Hierarchy: Established a clear 

typographic and grid system to improve 

navigation and readability.


Infographics: Converted complex 

frameworks and strategic objectives into 

easy-to-understand visuals, making 

information more accessible and 

memorable.


Visual Language: Applied NITDA's brand 

colours, technology-inspired illustrations, 

and modern layouts to reinforce the 

agency's digital transformation vision.


Editorial Consistency: Maintained a unified 

visual system across every page to create a 

seamless reading experience.


Outcome


The final publication successfully transformed 

a complex strategic document into a visually 

engaging report that enhances 

communication, improves information 

accessibility, and presents NITDA's vision in a 

clear and professional manner.

This portfolio features a curated selection of projects that represent my approach to design across branding, digital products, editorial, and visual communication. 

Having delivered numerous projects across diverse industries, it isn't always possible to include work that aligns with every organization's needs. Additional case 

studies and relevant work samples are available upon request.

solve a problem, tell a story, and create impact.every project is an opportunity to
Multidisciplinary Brand & Product Designer

Usaka Wilfred usakawilfred@gmail.com

linkedin.com/in/usakawilfred

mailto:usakawilfred@gmail.com
https://linkedin.com/in/usakawilfred
mailto:usakawilfred@gmail.com
https://linkedin.com/in/usakawilfred

